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https://medium.com/geekculture/6-chatgpt-mind-blowing-extensions-to-use-it-anywhere-db6638640ec7



ChatGPT creator OpenAI makes new tool for detecting automated 

text amid fear over future | The Independent

https://www.independent.co.uk/tech/chatgpt-openai-automated-text-teachers-homework-academic-human-b2273714.html
https://www.independent.co.uk/tech/chatgpt-openai-automated-text-teachers-homework-academic-human-b2273714.html


https://blog.google/technology/ai/bard-google-ai-search-updates/
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Bard is a next-gen 
Google Search 
that could 
change the way 
we use search 
engines and look 
for information on 
the web
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https://neilpatel.com/blog/how-ai-will-impact-search/

https://www.forbes.com/sites/danwoods/2016/09/23/why-siri-alexa-and-cortana-will-destroy-seo/?sh=734bce565645
https://www.forbes.com/sites/danwoods/2016/09/23/why-siri-alexa-and-cortana-will-destroy-seo/?sh=734bce565645
https://neilpatel.com/blog/how-to-build-backlinks/
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How AI impacting performance marketers

At least in its current form, the biggest thing ChatGPT or other tools like the Ubersuggest AI writer will help you write 

content faster.

https://openai.com/blog/chatgpt/
https://app.neilpatel.com/en/labs/ai_writer
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He compared AI to instruments that have 

led to musical revolutions in the past.

"Probably there would be no rock 'n' roll if 

there was no electric guitar. There would 

be no acid house without the Roland TB-

303 [bass synthesiser] or the Roland TR-909 

drum machine. There would be no hip-hop 

without the sampler.

"I think really AI might define new musical 

styles. I believe that every new music style 

comes from a new technology."

https://www.bbc.co.uk/news/entertainment-arts-64624525

Music Generative AI

Boomy
Audoir's SAM
Melobytes



RESEMBLE FILL

Alexa Skill with GPT-3

https://www.resemble.ai/



https://www.synthesia.io/
https://www.unrealengine.com/en-US




https://techcrunch.com/2022/07/12/google-exec-suggests-instagram-and-tiktok-are-eating-into-googles-core-products-search-and-maps/?tpcc=tcplustwitter
https://techcrunch.com/2022/07/12/google-exec-suggests-instagram-and-tiktok-are-eating-into-googles-core-products-search-and-maps/?tpcc=tcplustwitter
https://techcrunch.com/2022/07/12/google-exec-suggests-instagram-and-tiktok-are-eating-into-googles-core-products-search-and-maps/?tpcc=tcplustwitter
https://techcrunch.com/2022/07/12/google-exec-suggests-instagram-and-tiktok-are-eating-into-googles-core-products-search-and-maps/
https://techcrunch.com/2022/07/12/google-exec-suggests-instagram-and-tiktok-are-eating-into-googles-core-products-search-and-maps/
https://www.nytimes.com/2022/09/16/technology/gen-z-tiktok-search-engine.html
https://www.nytimes.com/2022/09/16/technology/gen-z-tiktok-search-engine.html


https://hootsuite.widen.net/s/bx5l6jzjpz


https://www.instagram.com/shityoushouldcareabout/
https://www.instagram.com/so.informed/
https://www.instagram.com/depthsofwikipedia/?hl=en
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Lead capture
Opportunity 

tracking

Delivery of 

work 

(Cases/

Projects

Customer 

service)

Marketing 

automationMarketing 

automation





https://www.setmore.com/

Free for 4 users

https://www.setmore.com/
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mailto:planning@cosmic.org.uk
mailto:scott@cosmic.org.uk
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